Connecting you to art

Impact report 2025

This mural shows members of Arts for All's Rainbow Club
holding up a banner that they had made with help from
the artist, Will Redgrove. Arts for All is a creative charity
serving the local communities of Tower Hamlets and
Hackney.

Arts for All, 2024, painted mural by Will Redgrove (b.1988).
© the artist. Hague Street, Tower Hamlets, London. Image
credit: Mike Longhurst / Art UK.




The UK's art - for everyone,
everywhere, all the time.

Playing a vital role in
democratising access to
the UK's art

At Art UK we are driven by a simple but
ambitious vision: to democratise access to
the UK's national collection of art, making it
freely available for everyone, everywhere, all
the time. We digitally unite this rich shared
heritage, tell stories about it, and give
audiences agency over it, so that it can be
enjoyed by all, regardless of location,
education, income or background.

In 2025, we continued to extend our reach
and impact through our innovative digital
platform, connecting 5.6 million people from
around the world with the UK's public
collections of art. Made possible by the
Museum Data Service (p.7), in 2025 alone, we
added the same number of artwork records
as in the organisation’s first twenty years
combined. At the end of 2025, Art UK
showed 795,889 artwork records by 70,217
artists from 3,493 venues. There's no other
platform of its kind in the world.

As the pages that follow demonstrate, Art UK
continues to deliver substantial public
benefit to audiences, collections, educators
and artists whilst acting as a digital showcase
to the world of the extraordinary collection
of art owned by the British public. As we
approach the tenth anniversary of the launch
of the Art UK platform, all of us at Art UK are
exceptionally proud of all we have done to
support the visual arts ecosystem in the UK
and counter the marginalisation of the
teaching of the creative arts in schools.

We have achieved this through extensive
collaboration, agile innovation and the
careful stewardship of our resources, against
the background of a challenging financial
climate. None of this would be possible
without the generosity of our funders,
commitment of our partners, and the
dedication of my colleagues, whose shared
belief in widening access to the UK's national
collection of art remains at the heart of
everything we do.

Andrew Ellis
Deborah Loeb Brice Director
& Chief Executive

Still from our new video showing Ada Portilo, 2021, painted mural by Abraham.O (b.1990).
© the artist. High Street, Penge, Bromley. Image credit: Mike Longhurst / Art UK.

A unique digital cultural space

In November 2025, we launched a new video
introducing Art UK - it has been enjoyed
over 400,000 times since its launch.

Help people find our extraordinary platform
by sharing the video.



795,889 artwork records

made freely available by Art UK for everyone, everywhere, all the time
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Architectural Banners Ceramics Digital artworks

drawings & plans

1,731 5,660 252,162 39,912

Mixed media Murals Paintings Photographs
& collage
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Sculptures Stained glass Textile art Watercolours

111,044

Drawings

216,244

Prints



Our audience

5.6 million people visited Our extended digital community
Art UK for enjoyment, | ‘

) By the end of 2025, our social media
learning and research community grew by 8.7% to 204,278

followers across all platforms.

Our social media content connected with
millions of people outside our follower
community. We reached 3.8 million
people through pages, profiles and

post impressions.

Our audience grew by 6.1% in 2025 as we
welcomed 5.6 million people from around
the world to our unique digital space.

Those 5.6 million people saw immense value

In whattheyfound oh ALt Uk, Manyreturnad The videos on our YouTube channel were
time and time again to explore the UK's art enjoyed 297,843 times

collections online, making 7.2 million visits ;

and viewing 17 million pages. Our weekly newsletter list grew by 11.6% to

. 34,255 subscribers.
60% of our audience came from overseas.

Our top five countries by percentage of total Wo eollaborited with 50 collections

users were: as part of our Online Art Exchange - a
weekly prompt for sharing art on social
* UK 40% media platforms.
e USA 24%
e |ndia 8%

We launched 74 Bloomberg Connects
Guides for collections, helping in-person
audiences connect with collections
through compelling audio content and
guided tours.

Canada 2%
Australia 2%

All website traffic figures above include a degree of
estimation to remove the impact of bot traffic.

David Bowie, 1994, oil on canvas by
Stephen Finer (b.1949). © the
artist/Bridgeman Images. Image credit:
National Portrait Gallery, London.



Spotlight on

A new framework for audience
understanding

In 2025, we developed a groundbreaking project to transform our understanding of
Art UK's audiences. We worked with Storythings to create a new framework for
understanding digital-only audiences.

Our FIRE framework identifies four engagement dimensions - Find, Immerse, React,
Express — and is shaping new content and engagement strategies to help us connect
even more people to the extraordinary collection of art in public ownership. In
2026, we'll use the FIRE framework to create a new audience development strategy
to grow and diversify our audiences, support sustainable financial growth, increase
commercial and other earned revenue opportunities, and attract philanthropic
support and sponsorship opportunities.

In our role supporting sector institutions, the framework will be made available for
use by our Partner Collections to help them better understand their own digital
audiences.

NNIN>XMD

Reverie, 2024, painted mural by Peachzz
(b.1993). © the artist. Pound's Park,

5 Sheffield, South Yorkshire. Image credit:
Jenny Owen / Art UK.




Driving innovation

We are an ambitious and innovative organisation,
designing new digital tools and services that respond
directly to the needs of our audience.

Making images easier to discover,
access and reuse

We want to do even more to democratise
access to the art owned by the British
public. In December 2025 we announced
The National Lottery Heritage Fund had
given us a development grant to prepare the
charity to lead the museum sector in making
more of their public domain art images
freely available and to plan major
investments in our digital infrastructure.

It is a landmark moment in our evolution and
will transform our ability to manage millions
of images in the UK's national collection of
art, share them with global audiences, and
unlock their potential for creative reuse.

'This project makes great
use of technology to
make heritage more
accessible to the public,
supporting organisations
across the UK to increase
their impact and reach.’

Liz Bates, Director, England,
Midlands & East at The National
Lottery Heritage Fund
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Mud Pies/Child with a White Cap, 1893, watercolour by Rose
Barton (1856-1929). Image credit: Royal Watercolour Society.



Driving innovation

Revolutionising knowledge of the
UK's museum records

The Museum Data Service (MDS) was
developed by Art UK, Collections Trust and
the University of Leicester to build the most
accurate understanding yet of what is held
in the UK's museums. The project, which has
been made possible by Bloomberg
Philanthropies and the UKRI Arts and
Humanities Research Council (AHRC),
launched in September 2024.

A little over a year after its launch, the
MDS is already transforming how people
access and use information about the UK's
cultural heritage.

The number of records on MDS has more
than doubled and now stands at 6,567,046
objects from 173 accredited museums.

We were the first major users of the
groundbreaking service, which has
revolutionised the way Art UK processes new
artwork records. It is 40 times faster than
our old system and has enabled us to
dramatically accelerate the number of
artworks coming onto our platform.

But Art UK is not the only institution using
MDS. In late 2025 the South West
Collections Explorer was launched, which
uses the MDS infrastructure to aggregate
object records from collections in the South
West of England. Other use cases of MDS will
be launched in 2026.

'MDS is bringing to life a
dream of a nineteenth-
century museum director
who once floated the idea
of a ‘compendious index’
of the holdings of British
museums. | suspect that
in a few years we will look
back and wonder how on
earth we managed

without MDS.’

Professor Dame Mary Beard of the
University of Cambridge (2024)

Venetian Night, 1930, etching on paper by James McBey
(1883-1959). © Aberdeen Art Gallery & Museums. Image

credit: Aberdeen Archives, Gallery & Museums.



Connecting children to Learning resources

the art they own Our learning resources are highly valued by
educators - in 2025, they were downloaded
4,065 times.

Art education remains under threat despite
the Government’s encouraging response to learning resources, which can be filtered
the Curriculum and Assessment Review. At by home nation curriculum, bringing

Art UK, we play a vital role in supporting the them to.atotal of 323.

UK's public collections to make their art
digitally accessible and connect young
people to the art they own.

e We created 53 new free-to-use school

e The Superpower of Looking (p.9)
becomes more valuable year on year -
we added 17 new resources in 2025,

.. _ bringing the total to 44.
Our trusted digital platform is a powerful

tool for democratising access to art and
creating equal opportunities for young
people to explore, learn, and be inspired.
With curriculum-linked resources for both
primary and secondary schools, we help
educators bring art into the classroom.

Our ambitious learning programmes inspire Subscribe to Art UK's Learning
young people to engage with art, develop

their understanding and build the life skill newsletter to find out when new Imiage cradit: David Madden. 7 AFt UK.
of visual literacy. resources are available:
e 146,862 people visited our learning E E 'Having structured resources which are clear to follow
to teach, learn, te and - I
iR has really helped me to develop my confidence when
) PESi R E‘ teaching cross curricular activities linked to art tasks.’
visited 277,188 times.
e We delivered art education to the
inboxes of 2,404 people. = -IA Teacher



Image credit: David Madden / Art UK.

'We just had a very successful Ofsted and | strongly
believe that The Superpower of Looking was part of my
success as a specialist art teacher’

Teacher using The Superpower of Looking, February 2025

Championing visual
literacy

We are committed to transforming the visual
literacy skills of every child in the UK. We are
doing this through the national rollout of our
flagship school learning programme - The
Superpower of Looking. Innovative, inclusive
and free, it takes the world of art and
images as a starting point to help children
develop the vital skill of visual literacy. Our
ambition is to reach all primary schools by
2030.

* 9% of UK state primary schools and 4%
of UK state secondary schools are using
our flagship learning programme.

o 3,479 teachers in 2,944 schools are
helping children develop visual literacy
skills using The Superpower of Looking.

e 27,920 people viewed The Superpower
of Looking pages 60,173 times.

e 289 Teacher Champions helped us
engage, share and connect other
teachers with our free resources.

In 2025, we entered the second year of
Picture This: The Robson Orr Visual Literacy
Research Initiative. This three-year research
programme at the University of Oxford (in
partnership with the Government Art
Collection) is providing longitudinal evidence
for the effectiveness of our Superpower
resources and the Government Art
Collection's resources on improving visual
literacy and other measures of children's
progress at school.

Inviting young people to
respond to art

Write on Art is a free national writing
programme sponsored by Art UK and the
Paul Mellon Centre. It invites young people
aged 14-19 to explore personal, creative and
critical responses to art, and how they can
be shared through writing.

In September 2025, the twelve successful
applicants were invited to attend a day-long
young art writers workshop at the Royal
College of Art, where they received
mentorship from industry professionals and
connected with other young writers.



Spotlight on

Co-creating with young people

Our art, our place, our voice connects young people aged 16-24 with the artworks they own in
the places where they live. In collaboration with five collections across all four nations, we are
delivering a programme that empowers young people to express their opinions and ideas
about the art on their doorsteps. Young people’s voices are at the heart of the programme,
which helps them discover their collections and experience their local area in new ways.

In 2025, approximately 70 young people across the UK worked with five artists and five of

their local collections to explore, question and creatively respond to public art. This has been
facilitated through workshops shaped by their own ideas and experiences.

New learning resources

In early 2026 we will work with the young people, collections and artists to co-create online
resources which will be available on Art UK for other young people and educators to use and
adapt.

'[The workshopl helped me figure out
what kind of artist | want to be’

Student, Pinc College

Birmingham Museum and Art
Gallery Workshop. Image

10 credit: Sharonjit Sutton. \




Engagement through art

n

Kadeena Cox (b.1991), 2025, painted mural
by Hyro (b.1978). © the artist. The Reginald
Centre, Leeds, West Yorkshire. Image
credit: Peter Farmer / Art UK.

'‘As | was photographing
the Kadeena Cox mural
a lady walked past and
said, “That's my
daughter”. | replied that
Mum must be very proud
and | was delighted to
be recording the images
for Art UK.’

Public art volunteer

Engaging with the art
you own

Audiences are free to take their own path to
engage with Art UK, from fact-finding at
pace to taking a deep dive into storytelling.

Through our Tagger and Curations tools,
audiences can spend time online discovering
and interacting with the extraordinary
artwork collections on our site. We are
committed to facilitating engagement offline
too, taking our work into the community to
engage people of all ages with the art
around them. We run a community
volunteering programme of 25 volunteers,
and have an audience panel who work with
us to improve new content and projects.

Adding tags to artworks

Tagger is our easy-to-use crowdsourcing
tool. It allows anyone to add tags to
artworks, which helps us make them
more searchable.

183,445 tags were added to 67,602
artworks in 2025, bringing the total to
over half a million tags since the tool
was launched.

Our top three taggers of all time have
added an incredible combined 116,089
verified tags.

Curating digital exhibitions

Our Curations tool allows anyone to create a
digital exhibition which can be shared and
discovered by people all over the world.

280 curations were created this year,
bringing the total to 2,816.

188,422 people engaged with our curations
225,895 times.

Connecting people with art in
their community

Our in-person ArtConnects community
volunteering programme uses our Tagger
tool to connect people with the art in their
community. In 2025, the programme
included activities for children in parks in
Stoke-on-Trent, where Art UK has an office,
local history photo walks, drop-in sessions in
libraries and Tagger training for museum
staff and volunteers.

We ran 34 in-person community sessions,
almost doubling the number of sessions
from the previous year.

804 people benefited from our community
sessions, reporting an improvement in
their skills, confidence in art and a sense
of purpose.



Spotlight on

Public art volunteer
network

Our murals digitisation programme, which
launched in 2024, is thriving - we were
thrilled to see five of our Volunteer
Photographers nominated for the 2025
Sky Arts Heroes Award.

In 2025, 90 volunteers gave their time
generously to help us deliver our murals
digitisation project by photographing public
art. Volunteers deepen their engagement
with the places they live whilst helping

to celebrate and preserve their local art

for everyone.

Collectively, in 2025, they spent 1,549 hours
capturing 47,223 images of 6,184 murals.

Public art volunteers on their
Shoreditch mural walk. Image credit:
12 Katey Goodwin / Art UK.




Spotlight on

Strengthening communities

In December, we took part in the Big Give Christmas Challenge. It was our
most ambitious Big Give campaign to date, with a huge fundraising target
of £72,500.

Our goals were to raise much-needed funds to continue running our
community volunteering programme, ArtConnects, and to raise awareness
of our charitable status.

Thanks to our Champion Funder Reed Educational Trust Limited, and our
own pledgers for match-funding our campaign, we exceeded our target and
raised £75,464.

ArtConnects was due to conclude at the end of the year, but will now
continue into summer 2026, thanks to the generosity of those involved in
the campaign.

‘It is very positive, it's mentally stimulative,
it's physically a place for me to get up and
go to, and then | get a feeling of wellbeing'

Community volunteer

In-person Tagger session.
Image credit: Natalie
13 Willatt / Art UK.




Supporting artists

14

A global platform for
artists

We bring together artists' work held in
public collections and give them a global
platform to reach audiences with
unparalleled visibility and recognition.

Through dedicated artist profile pages,
storytelling, community engagement and
learning resources, we help audiences
discover, understand and engage with them.

e Art UK is a gateway to 70,217 artist

records.

In 2025, we added a staggering 14,817
artists - up ten times the number in the
previous year, thanks to the capabilities
of the Museum Data Service.

We conducted extensive research and
outreach in 2025, with over 1,000
artists/estates contacted to request
their permission to reproduce their work
on Art UK.

55% of artists remain in copyright,
accounting for 31% of works on Art UK.

We actively engage with artists, estates and
collections in discussions about copyright
protection and licensing. We have secured
image reproduction consent for a significant
number of artworks, safeguarding their
intellectual property, whilst also facilitating
access to their work.

Explore 70,217 artists:

Rain Forest Pawn Il, 1991, steel
sculpture by Sokari Douglas
Camp (b.1958). © Sokari
Douglas Camp. All rights
reserved, 2026 DACS. Image
credit: Leicestershire County
Council Artworks Collection.



Supporting public collections
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Sketch of 'Bird
Swallowing a Fish', 1914,
pen and Indian ink on
paper by

Henri Gaudier-Brzeska
(1891-1915). Image
credit: Kettle's Yard,

Z= University of Cambridge.

'l can have a nicer conversation [with
visitors] because you're able to talk about
more details rather than just telling the
story. It does become a bit of a
conversation actually, which is nice.’

Staff member talking about their Bloomberg Connects Guide,
Kettle's Yard, University of Cambridge

The UK's largest
institutional arts
partnership

Art UK is, to the best of our knowledge, the
largest institutional arts partnership ever
established in the UK. There are now 3,493
venues on Art UK, with 376 Partner
Collections that pay an annual subscription
fee. This supports Art UK and gives them
access to support with income generation,
collection management, marketing and
learning outreach.

e 22 new paying Partner Collections now

benefit from our expertise and support.

* We ran 29 webinars to help our Partner
Collections make the most out of their
partnership with Art UK.

e Arecord-breaking 399,710 artwork
records were added to Art UK, bringing
the total to 795,889.

Helping cultural institutions
reach new digital audiences

Through our major partnership with
Bloomberg Philanthropies, we aim to
strengthen and improve digital access to
the UK's national collection of art while
encouraging broader engagement with local
museums and art galleries.

Bloomberg Connects is a brilliant free
mobile in-gallery guide app that allows
cultural institutions to reach new digital
audiences with unique content and guides
to enhance their in-person visits or to
explore from home.

e We launched 74 Bloomberg Connects
Guides in 2025, including National
Museums Liverpool, Pitt Rivers Museum
and Perth Museum.

* With these new additions, the number
of guides facilitated by Art UK doubled
to 162.

e 261 people from collections signed up
for our webinar series to find out more
about launching a guide.



Spotlight on

A vital marketplace for 178
Partner Collections

The Art UK Shop offers a shared marketplace service to 178 Partner
Collections. Crucially, it allows them to generate revenue through print-on-
demand and product sales, whilst providing a platform that the majority would
find impossible to achieve alone due to funding and resource constraints.

» We added 15 new Partner Collections.

 We processed 2,817 sales, up 6.8% on last year.

« Our average transaction value increased by 5.4% to £70.64 per transaction.

e The best-selling product category was custom prints, with 2,957 sold
across 55,705 artworks - 32% were framed.

» The best-selling print was Kyffin Williams's The Way to the Cottages.

o 94%* of customers were in the UK.

Sustainable gifts

Our products are made to order to eliminate surplus waste, using

responsibly sourced or certified materials wherever possible. We use
racvclable. recvcled or compastable packaging and streamlined delivary fo Framed print of The Way to the Cottages, 1990-2006, oil on canvas by Kyffin Williams (1918-2006). © Llyfrgell
¥ - ¥ P P ging y Genedlaethol Cymru / The National Library of Wales. Image credit: Llyfrgell Genedlaethol Cymru / The National

reduce our carbon footprint. Library of Wales.

* The introduction of new shipping regulations and import duties meant that, at various points during 2025, we
16 were unable to fulfil orders to the following destinations: the United States, Northern Ireland and EU countries.
























